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Mick Mahoney & Kevin Chesters

The Creative Nudge

‘We are all born creative, but gradually learn to follow the familiar, safe

and accepted way of behaviour’

Evolution, education, work and society teach us over time to accept habits, reducing our
aim to curiosity and experimentation. Familiarity makes us efficient but also blind. A form
of blindness that effects our spontaneous creativity we are born with. Reclaiming
creativity means unlearning the behaviours that restrict us. Small, relevant nudges,
supported by scientific findings, will help you to rediscover more original ways of seeing

and thinking.

Interview with Kevin Chesters in the Podcast.

Start reading & listening

The global Reading Club also recommends:

The Creative Act: A way of

Greative
Act:
way o
- belonging
‘Reasons to believe that creativity is for everybody*
A road we all can travel. Being a creative person isn’t about
your specific output; it’s about your relationship to the world.
&
% Creativity is a fundamental aspect of being human. To create is
5

to bring something into existence that wasn’t there before. It is
a way of being in the world. We must observe the world around

us and pick up ideas and bring them to life.

Start reading & listening

The Global Reading Club summarizes content of books since 2015, in standardized

formats to facilitate optimal learning.
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30/45 min read 15/30 min read 15 min study 20/30 min listen

Joln as an editor

Everybody can qualify to read and edit a book, wherever you are in the Ogilvy or WPP

global network. Although generative Al models can summarize books, we must stick

to human intuition and contextual relevancy and understanding focusing on insights,
creative thoughts and inspiration by judging every sentence building an engaging
story of books. All books are recommended by Ogilvy and WPP key people. Visit
our about page on the Global Reading Club platform, to see who participated as a

reader/editor. Participation is on a voluntary basis.

Join as a reader/editor
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Listen to us on Spotify
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